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PRESENTER BIO

Peter Ankerstjerne
Chief Marketing Officer

Peter has been 23 years with the ISS organization,
where he is now responsible for Group Marketing.
He was the person, who developed the ISS FM
model from its original idea to implementation - this
is still a key strategic focal point of the group and
today represents 40% of group revenue. Peter is
author of ten industry White Papers and co-
author/editor of five White Books. He is Fellow of
both RICS and IFMA'T and at IFMA he also serves
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at t he Board of Directors.
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Jeffrey Saunders
Director

At the Copenhagen Institute for Futures Studies,
Jeffrey specializes in applying futures methodologies
to C-level strategic planning for public and private
organizations. He has published many articles and
reports on corporate real estate, facility
management, outsourcing and organizational
culture, including 5 white books developed in
collaboration ISS World Services. He was also the
chief consultant at SIGNAL Architects in
Copenhagen, Denmark.

@\"'14

WORKPLACE
Evolutionaries

a Community of fjl IFMA



Learning objectives

Know-how and actionable steps that promotes
employee health and wellbeing in the workplace

Provide strategies to incorporate health and well-
being services adapted to local preferences
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Use service designh and management to deliver
experiences at the most value generating moments



Conclusions based on over 7 years work to produce
the ISS 2020 Vision Series
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Presentation iIs divided into 2 parts

Trends shaping world of work

Work-place

(Focus of part 1 of the presentation)

r Futures Studie

Developing a health and well-being strategy
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Nature of work is becoming more volatile,
uncertain, complex and ambiguous. |t

Technology breaking
down barriers

Workforce becoming
more diverse and
mobile

Increasing need for
specialists



Technology breaking down barriers
Automating work and work processes

Cloud & mobile-
technology

Big Data and advanced
data analysis

Internet of Things
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